


ABOUT US

Our Mission The University of Georgia AdClub en-
hances its members; classroom education, providing 
industry-related content and networking activities
designed to guide the transition from the University 
to careers in the advertising industry.

Create. Connect. Contribute. AdClub, the 
University of Georgia;s chapter of the American Ad-

professional student organization, and is the second 
largest chapter of its kind in the United States. Since 
1954, AdClub has given highly-driven students a place 
to meet industry leaders, express themselves 
creatively, gain practical experience, give back to their 
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American Advertising Federation (AAF): The opportunity to 
participate in weekly speaker meetings, interactive and education-
al workshops, software tutorials, portfolio-building, career-related, 
and social networking-related workshops, all designed to increase 
students; knowledge and exposure to the industry, making them 
conversant for interviews and other professional occasions.

Education & Professional Development: -
tion and membership with the American Advertising Federation, the 
nation;s oldest national advertising trade association, and the only 
association representing all facets of the advertising industry, is 
headquartered in Washington, D.C., and acts as the LUnifying Voice 
for Advertising.N AAF educates members on the latest trends in 
advertising, marketing and government issues with a variety of 
annual programs. AAF membership allows members access to the 
tools that are needed to stay current and successful in the industry, 
including national and district scholarships, mentoring 
opportunities, internship programs, communication competitions, 
and the Outstanding Minority Student Program, a conference held 
in New York City annually. Special discounts are available to AAF 
members for services ranging from subscriptions to trade 
publications to shipping to web and telecommunication services.
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Talking Dog Advertising Agency: The opportunity to apply and 
garner hands-on experience with Talking Dog, UGA;s exclusive 
student-run advertising agency. Formerly AdWorks and HSBT, the 

decades ago, and now, branded as Talking Dog, works with dozens 
of Athens-area clients to create compelling and successful cam-

of top strategic and creative-minded students as its personnel, in 
particular, those who actively seek training in advertising practice 
and who are eager to apply their knowledge to the real world.
 
Atlanta Broadcast Advertising ClubEs (ABAC) Media Men-
torship Program: The opportunity to apply to the ABAC men-
torship program, a year-long mentor/mentee commitment where 
participants are able to shadow 
their mentor at their place of 
employment, attend network-
ing events, panel discussions, 
professional club events, and 
speaking engagements in At-
lanta, when both mentor/men-
tee schedules permit. Some of 
the companies and mentors 
that have participated in this 
program include: CNN, Ini-
tiative Media, Katz Media, Meredith Corp, CBS-Atlanta, Gannett, 
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8-Hour Intern Program: A unique, day-long opportunity for stu-
dents to apply to shadow communication professionals at various 

advertising agencies, 
media companies, and

 internal corporate 
marketing departments. 
Students are paired with 
practitioners based on 
level of experience and 
interest and are able to 
observe them in real time 
workplace settings. 
Participants take away an 
understanding of a variety 

what areas they might later want to intern in or where they might 
wish to pursue permanent employment.
 
Atlanta Agency Tours: An opportunity for students to tour some 
of the most prominent agencies in the Atlanta advertising 
market. Among the top ten tier of advertising cities, the city is home 
to world renowned agencies such as BBDO, 22Squared, Fitzgerald 

hallowed halls of the agency world, with sneak peeks at upcoming 
work, access to top creative and account personnel, and the ability 
to network with Grady alumni.
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Networking: The opportunity to meet and network with 
professionals from varied advertising, marketing, and new media 
backgrounds at the organization;s many speaker meetings. Students 
also get the chance to ask questions and make impressions on guest 
practitioners during bi-weekly speaker dinners, in an up-close-and-
personal setting. As a result, students from even their early years in 
the program can build vast and valuable networks on LinkedIn that 
can be used to secure internships and employment opportunities.
 
Executive Board: The chance to rise to the top as a leader of UGA 
AdClub, one of the largest chapters of the AAF. Active members 
may apply to take part in steering the organization;s activities, with 

Philanthropy, Fundraising, and Treasury. Such positions are viewed 
favorably by entry-level agency recruiters.
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But wait, thereEs even more.....

Opportunity to attend Grady alumni mixers and panels
 
Receive a complimentary AdClub T-shirt
 
Receive complimentary laptop and/or car decals, as 
well as other club-related branded merchandise
 
Scholarship Eligibility: The Jennifer Stone Scholarship, the 
Atlanta Broadcast Advertising Club Scholarship
 
Philanthropic Ventures: Relay for Life
 
Advertising Social Community: Meet all of your peers that 
will soon be making an impact in the industry
 
Annual Member Recognition/Achievement Banquet
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Earn Membership Points: Throughout the year, AdClub 

welcome to attend.  From bi-monthly speaker meetings and 
the Fall and Spring Atlanta Agency Tours, to workshops and 
alumni mixers, there is always something going on.

Keep reading to learn how you can earn points and stand 
out with membership status. Gold, Silver, and Bronze 
members will be recognized and awarded at the end of the 
year banquet. Point totals are recorded on semester-long and 
year-long bases; however, if you earn Gold status in the Fall, 
you must maintain the Gold point level in the Spring as well. 
Also, in the event that we have a limited amount of space for 
the Atlanta Agency Tour(s), 8-Hour Intern program, or any 
other trip, members with higher point levels will be given 
RSVP priority.
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Point System:

Gold Member
101-125 points in one semester OR
201-250 points over the course of the year
 

Silver Member
76-100 points in one semester OR
151-200 points over the course of the year

Bronze Member
50-75 points in one semester OR
100-150 points over the course of the year
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How to Earn Points:
Attend a speaker meeting...10
Attend a speaker dinner...5
Attend a workshop...15
Submit an idea for a workshop 5
Attend the Agency Tour...10
Carpool with other members to the agency tour...5
Independently visit an agency/portfolio school or 
informational interview (Must contact an executive member 
before and after for validation purposes)...20
Participate in Intern for a Day...20
Participate in the intern panel...10
Participate in a social event...10-20
Join the Relay for Life team...25
Buy an Ad Club t-shirt...5  
Be seen wearing an Ad Club t-shirt on campus...5
Share a professional contact for potential speaker meeting...10
Coordinate a partnership for Ad Club and a philanthropic 
event (contact Philanthropy executive members)...15
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AdWords. Google;s AdWords program is globally recognized as 

marketing industry. Knowledge in AdWords can be 
transferrable to almost any career in marketing, including ones 
involving optimization, keyword search and digital metrics. 
 
Omnicom/Grady Emerging Leaders Fellowship: Pro-
vides an integrated marketing communications experience for 
graduating ADPR seniors and recent alumni. The six-month 
paid fellowship is hosted by several Atlanta Omnicom Group 
agencies including BBDO-Atlanta, Porter Novelli, Ketchum and 
Fleishman-Hillard. In addition to agency work in 
advertising and public relations, fellows are mentored by a 

spend three months at BBDO and three months at one of the 
leading public relations agencies. The program is designed to 
foster cross-disciplinary leaders who understand the full 
spectrum of marketing communication.
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New York Advertising Agency Tour: Access to the world;s 
top-ranked advertising agencies. An over 25-year AdClub 
tradition, and now available as a Maymester class for course 
credit, students can travel to the industry;s mecca for 

social, cultural, PR, media agencies.
 
ADPR Connection: The chance to become a leader in the 

relations career development event. Students who are active 
in both AdClub and PRSSA are eligible to interview for the 
coveted Co-Director positions for the event. And all members 
are highly encouraged to apply to serve on the various 
planning committees. Such roles not only provide extensive 
event planning experience but also ready access to the myriad 
of ADPR professionals who participate in the event, in panels 
and the career fair.
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Summer at the Circus: 
An exclusive, innovative 
partnership and academic 
summer program that 

emphasizing creative strate-
gy, concepting, copywriting, 
typography, art direction, 
advanced Creative Suite and web design, game development 
and more. Creative Circus, a top-level, two-year creativity 

as advertising, interactive development, photography and de-
sign.
 
PHD Worldwide ` Grady College Creative Collective: 
The chance to take part in a 7-month-long initiative that 
allows an elite group of ADPR students to research 

-
wide and some of their top clients. Participating students 

communication decision makers, advanced networking 
opportunities, and a trip to New York City to present their 
work.
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